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Agenda

1. Overview about participants and the mobility needs of their rural regions

2. Presentation of the intention and selected content of the 
guidance on “sustainable mobility in rural tourism regions”

3. Inspiring examples from 

1. Emilie Ursule from the Normandy, France

2. Susanne Stockmann & Weronica Stålered from Kalmar Region, Sweden                          

4. Feedback, suggestions and ideas on specific mobility solutions
for different types of rural regions 

5. Wrapping up



Overview about participants and the 
mobility needs of their rural regions

• Professional background: Tourism, Mobility, Other

• Landscape: Island, Coastal, Inland

• Topography: Lowland or hilly, Low Mountain range, Alpine

• Tourism intensity: High, Medium, Low

• Car-free accessibility of tourism accommodations: Good, Medium, Poor

• Car-free accessibility of tourism places: Good, Medium, Poor



The Guidance on
“Sustainable mobility in rural tourism regions”

• Purpose:

− to inform about how to connect tourist 
destinations to resilient sustainable 
mobility networks and 

− to adapt mobility offers to tourists needs

• Main target groups: local authorities and rural 
tourism providers



What‘s in it for you?

The guideline 

• helps users to gain knowledge of sustainable 

mobility in rural tourism communities, 

• gives good practice examples of inspiring and 

sustainable touristic mobility offers and

• provides guidance on how to implement 

sustainable mobility solutions in their regions.  

Content

1. Tourist mobility in rural areas:

Situation, challenges and goals

2. Come together – Networking and joining forces

3. Inspiration and information with focus on sustainable 

mobility in rural tourism areas

4. Arrival and last mile – hints and tips for rural 

regions

5. Mobility on site – hints and tips for rural regions

6. Collect data and evaluate your efforts



How to make mobility more sustainable in 
rural tourism regions
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Self diagnostic tool helps to analyse the situation

• Online-tool (answers can be saved as pdf)

• pdf-version

Online-version
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Get an overview about the status quo
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Take different mobility patterns into account
home

accomodation

activity
supermarket

Tourist destination
Source: Bartosz Bursa, Markus Mailer, Kay W. Axhausen (2022) Source: Own illustration
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Find partners and communicate advantages of 
sustainable mobility in rural tourism regions

• Positive perception in the competitive environment

• Strengthening of competitive position and location quality

• Development of new market segments

• Creation of new business opportunities

• Reduction of congestion, noise and climate pollution

• Increasing road safety

• Improving the tourism acceptance

• …
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Motivate and inform potential guests

Stakeholders with open communication channels 
headed towards tourists

− Inform visitors actively and 
comprehensively about sustainable 
mobility offers to and within the destination

− Give information before the trip to 
encourage visitors to choose the 
environmentally friendly mode of transport 
for arrival

− Give information during the trip so that the 
guest feels well informed and can move 
around the destination in a sustainable way 
without any difficulty
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Stakeholders without open communication 
channels headed towards tourists

− Give assistance and deliver all necessary 
information to tourist-informations, tourist 
attractions and tourist accommodations 
(pro-active)

− Identify a person who is responsible for 
requests of tourism stakeholders and 
communicate the name and contact data 
of this person



The aim: Less flights, less car rides

• Identify source markets of tourists

• Invent benefits for guests who come by train or 
bike

• Create suitable offers, infrastructure and 
cooperation
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Source: Sustainable Travel International, 2020, see 
https://sustainabletravel.org/issues/carbon-footprint-tourism/

https://sustainabletravel.org/issues/carbon-footprint-tourism/


Remember the general success factors for 
tourism offers

Demand

Willingness Ability

Supply

Attractiveness Accessibility Suitability

Do potential guests want to use the offer?
Can tourists use the offer?

Is the mobility offer attractive for tourists?
Does the mobility offer give access to tourist sites?
Is the vehicle suitable for tourists?
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- Create mobility offers for tourists, locals and people working in tourism

- Create sustainable offers and promote active mobility, such as cycling and walking

- Consider intermodality and accessibility



Evaluate your performance

Collect existing data and conduct surveys.

Relevant topics:

• the mode of transport on arrival and on site,

• the organisation of the trip, the duration of the trip,

• the type of accommodation,

• the number of travellers,

• the type of trip,

• visited activities and attractions.
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… and lead by example!



Emilie Ursule:
 Inspiring example from Normandy (France)

Source: Normandy Tourism



Susanne Stockmann & Weronica Stålered:
Inspiring example from Kalmar Region (Sweden)

Source: Region Kalmar län



Feedback, suggestions and ideas on specific 
mobility solutions

Source: Freepik@rawpixel.com



Gathering feedback, suggestions and ideas 
on specific mobility solutions

Share your thoughts in groups of 2 or 3 people from the same type of region:

1. Which specific mobility aspects should the guideline cover?

2. Please name your favorite mobility solution for rural tourism areas



Refer to our typology on rural tourism regions and 
their mobility offer

Tourism intensity:

High (overnights/inhabitants = 8 and more)

Medium (overnights/inhabitants = 2 to 8)

Low (overnights/inhabitants = Lower than 2)

Car-free accessibility
of tourism accommodations:

(Very) Good

Medium 

(Very) Poor 

© NIT 2023

Car-free accessibility
of tourism places:

(Very) Poor 

Medium 

(Very) Good

Landscape

Island Coastline Inland

Topography

Lowland or hilly

Low mountain range

Alpine



Wrapping up

The guidance will be refined based on the feedback received.

Further good ideas are very welcome. 
Please send them by October, 25th!



Contact

NIT – Institute for Tourism Research

in Northern Europe 

Fleethörn 23

D - 24103 Kiel

Germany

www.nit-kiel.de

Bente Grimm

Head of Tourist Mobility Research 

phone +49 (0) 431 666 567 18

bente.grimm@nit-kiel.de

Rieka Oldsen

Research Assistant

phone +49 (0) 431 666 567 22

rieka.oldsen@nit-kiel.de


	Standardabschnitt
	Folie 1: Workshop on  Sustainable Tourism & Mobility 
	Folie 2: Agenda

	Overview about participants and the mobility needs of their rural regions
	Folie 3: Overview about participants and the mobility needs of their rural regions

	Intention and selected contents of the guidance
	Folie 4: The Guidance on “Sustainable mobility in rural tourism regions”
	Folie 5: What‘s in it for you?
	Folie 6: How to make mobility more sustainable in rural tourism regions
	Folie 7: Self diagnostic tool helps to analyse the situation
	Folie 8: Get an overview about the status quo
	Folie 9: Take different mobility patterns into account
	Folie 10: Find partners and communicate advantages of sustainable mobility in rural tourism regions
	Folie 11: Motivate and inform potential guests
	Folie 12: The aim: Less flights, less car rides
	Folie 13: Remember the general success factors for tourism offers
	Folie 14: Evaluate your performance

	Inspiring examples
	Folie 15: Emilie Ursule:  Inspiring example from Normandy (France)
	Folie 16: Susanne Stockmann & Weronica Stålered: Inspiring example from Kalmar Region (Sweden)

	Feedback, suggestions and ideas
	Folie 17: Feedback, suggestions and ideas on specific mobility solutions
	Folie 18: Gathering feedback, suggestions and ideas on specific mobility solutions
	Folie 19: Refer to our typology on rural tourism regions and their mobility offer

	Wrapping up
	Folie 20: Wrapping up
	Folie 21: Contact


